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BRAND

HISTORY
Since 1967, Coastal Georgia Area Community Action Authority, Inc. has been providing a pathway to self-su�ciency for individuals 
facing challenging times. Over the years we have evolved into a multi-faceted agency providing innovative, high quality programs 
and services; working to empower the people of Coastal Georgia with the knowledge, skills and support needed to elevate their 
quality of life. It is our mission to transform communities through education, training, comprehensive services and advocacy.

"Helping People... Changing Lives... Building Families"

BRAND IDENTITY
Identity guidelines ensure that the visual design elements of Coastal Georgia Area Community Action Authority, Inc.  are applied
correctly in every application in which Coastal Georgia Area Community Action Authority, Inc. is identi�ed. Published guidelines 
are essential for providing consistency in all communications. These guidelines should be followed to give Coastal Georgia Area 
Community Action Authority, Inc. a uniform identity and maximize its visibility. It is important that the standards are strictly followed, 
especially in regard to those concerning Coastal Georgia Area Community Action Authority, Inc.’s logo and various branding materials. 

growth



BRAND

VISION 
Coastal Georgia Area Community Action Authority, Inc. will educate families and communities on how to become self-su�cient.

MISSION 
Coastal Georgia Area Community Action Authority promote self-su�ciency and will strive to improve the quality of life of families 

through education, training, comprehensive services and advocacy.

strength



BRAND

CORPORATE BRAND 
We have a holistic approach to helping people, changing lives and building families. Our corporate brand 

represents who we are to the world, so it is crucial that we both protect and build it. This identity manual 

contains important information that you will need to know to communicate using the company brand, including 

various documents, templates, logo and brand guidelines, and examples of proper and improper applications. 

BRAND USAGE
Solutions, business forms, advertising, presentations, specialty items, and facility/tradeshow signage are

the only objects that need to feature the brand. No other application requires use of the logo. Any time

the brand is used, it should be considered a “product” that represents our company. Therefore, much

care should be taken in how the brand is displayed to external audiences.

BRAND COMPONENTS
Always adhere to guidelines detailed in the following sections to guarantee smooth and

successful implementation of the brand. 

optimism



BRAND COMPONENTS

^^^ FULL COLOR LOGO

^^^ WHITE LOGO^^^ LOGO SYMBOLS

LOGO 
Our logo represents the di�erent support services that surround each family that we serve. At the center, the upward arrow symbolizes

empowerment and success. !The following are examples of how to use our logo correctly. The full color logo with the company tagline 

should be used against a white background only. The logo should be landscape and used as it appears below. If you have a dark 

background, please use the white company logo seen in the �yer below. The logo symbol can be used in the 3 di�erent variations 

shown below including: full color, outlined or black. 



BRAND COMPONENTS

INCORRECT LOGO TREATMENTS 
The following are examples of how NOT to use our logo. The full color logo with the company tagline should never be used at an 

angle or against dark colors. The logo symbol can be used at an angle but not turned upside down as shown below. 

<<< FULL COLOR LOGO
<<< LOGO SYMBOLS



BRAND COMPONENTS

COLOR PALETTE 
Our corporate colors are listed below. Please use the RGB and CYMK numbers below to ensure you are using the proper colors in 

your documents and promotional materials. These colors can be used only with black or white text.  

R: 133
G: 25
B: 81

Web: #851951

C: 40%
M: 100%
Y: 42%
K: 23%

R: 246
G: 235
B: 19

Web: #F6EB13

C: 6%
M: 0%
Y: 96%
K: 0%

R: 13
G: 138
B: 67

Web: #0D8A43

C: 86%
M: 20%
Y: 100%
K: 9%

R: 237
G: 30
B: 36

Web: #ED1E24

C: 0%
M: 100%
Y: 100%
K: 0%



BRAND COMPONENTS

TYPEFACES 
The following are the fonts approved for company usage. Please use only these fonts in company documents, presentations or 

promotional materials. For more information, please contact: ZSamples@coastalgacaa.org.  

Headers: Leelawadee

Text: Myriad Pro or Arial
Regular, Italic, Semibold, Semibold Italic,

Bold, Bold Italic

Myriad Pro 

Arial

Script: MurrayHill BT



BRAND COMPONENTS

PHOTOS & IMAGES 
All use of company photos and images for promotional purposes should be approved prior to use by contacting: 

Z. Samples | Chief Development O�cer

P (912)264-3281 | F (912)265-7444. 

ZSamples@coastalgacaa.org

Please submit quality images for

company use. High resolution images

are preferred. 

joy



BRAND COMPONENTS

PROMOTIONAL MATERIALS 
All promotional materials for the company needs to incorporate the same  brand components for brand recognition purposes. 

All �yers need to have the following information: 

APPROVAL
All promotional materials need to be approved prior to public use. For approval, please contact : ZSamples@coastalgacaa.org 

WHO
Community Action presents (logo, etc)

WHAT
Purpose

WHERE
Location

WHEN
Date

WHY 
Explanation & Details  



BRAND COMPONENTS

INCORRECT PROMOTIONAL MATERIALS 
The following are incorrect ways to create promotional materials. Only use approved photos, colors and fonts from the previous 

pages for promotional materials. All promotional materials need to be approved prior to public use. For approval, please contact :

ZSamples@coastalgacaa.org
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